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STEPHEN F. AUSTIN STATE UNIVERSITY 

SCHOOL OF HUMAN SCIENCES 

HMS 475.001 

HUMAN SCIENCES CONTENT 

Summer II 2014 
  

Instructor: Dr. Nancy Shepherd      

Course Time and Locations: Independent Study 

Office: Virtual Office online/ HMS 106C       

Office Phone: 936-468-1413  Office Hours: T & W 9-11 am  

Main Office 936-468-4502    Or By Appointment 

Email: shepherdn@sfasu.edu     

 

I. Course Description: 

This independent study course is an in-depth study of AAFCS Standards in preparation 

for AAFCS content exam. Pre-service teachers are required to pass the content exam 

prior to student teaching. This course consists of practice exams which serve as a review 

of FCS course content presented in student’s major courses of study related to the 

AAFCS Standards. 

 

II. Intended Learning Outcomes/Goals/Objectives (Program/Student Learning 

Outcomes): 

The Conceptual Framework and the Vision, Mission, and Goals of the James I. Perkins 

College of Education describe a shared vision and purpose for the SFASU College of 

Education.  It provides coherence for our curriculum, clinical experiences, and 

assessments. It is linked to the University vision and values, and describes bow those 

values translate into knowledge, skills, and dispositions in the College of Education. It is 

this philosophy and vision that helps to distinguish our graduates from those of other 

institutions. This course supports the vision, mission, and core values of the College of 

Education whose mission is to prepare competent, successful, caring and enthusiastic 

professionals dedicated to responsible service, leadership and continued professional 

intellectual development. 

 

In the College of Education at Stephen F. Austin State University, we value and are 

committed to: 

- Academic excellence through critical, reflective, and creative thinking 

- Life-long learning 

- Collaborative and shared decision making 

- Openness to new ideas, culturally diverse people and innovation and change 

- Integrity, responsibility, diligence, and ethical behavior, and 

- Service that enriches the community. 

 

 

 

 

 



2 

 

Program Learning Outcomes 

Learning Outcome #1 

The student will display professional dispositions (academic excellence, life-long 

learning, collaboration, openness, integrity, and service) related to the field of Human 

Sciences 

 

Learning Outcome #2 

The student will exhibit the professional behavior, strong communication skills, a 

professional image, a good work ethic and adequate preparation for employment in 

her/her specific discipline) expected in the field of Human Sciences. 

 Demonstrate knowledge of tools, equipment, and supplies used in human sciences 

and related occupations 

 Research standards for professional oral and written communication as related to 

human sciences content and delivery systems 

 

III. Course Assignments, Activities, Instructional Strategies, use of Technology: 

Method of Instruction 

 

1. In preparation for successful completion of the AAFCS Content Exam, students will 

review previous coursework material, textbooks, websites, lectures, Family & Consumer 

Sciences Examination Study Guide, and suggested resources related to the specific 

AAFCS Standard. 

 

2. Students will take practice exams until a minimum of 90%is achieved on each exam. 

The number of exams range from three to eight and is determined by the type of 

certification to be earned. 

FCS Composite Certification – Standards 1 – 8 

FCS Human Development and Family Studies Certification – Standards 1 – 3 

FCS Hospitality, Nutrition, and Food Science Certification – Standards 1, 4, 5 

 

IV. Evaluation and Assessments (Grading): 

The exams may be taken in any order and will be retaken until a score of 90% is achieved 

on each required exam. 

 

Practice Content Exam 

 Course grade will be determined by the test score. 

 100% - 90% = A 

 89% - 80% = B 

 79% = C 

 

V. Tentative Course Outline/Calendar: 

 

Students are responsible to scheduling test and review dates with instructor. 
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Scheduling of the practice HMS 475 Content Exam should take into consideration the 

examination windows and application deadlines. The practice exam should be scheduled 

at least two weeks prior to application deadlines to allow ample time for test scoring and 

processing. 

 

VI. Readings: 

Various Texts, Readings 

AAFCS Website – download the FCS Examination Study Guide 

http://www.aafcs.org/CredentialingCenter/achievement.asp 

Statewide Instructional Resources Development Center 

http://www.cte.sfasu.edu 

Curriculum Center for Family and Consumer Sciences teacher resources 

http://www.ccfcs.org 

Family and Consumer Sciences Textbooks for standards content areas 

 

 

VII. Course Evaluations: 

“Near the conclusion of each semester, students in the James I. Perkins College of 

Education electronically evaluate courses taken within the COE.  Evaluation data is used 

for a variety of important purposes including:  1. Course and program improvement, 

planning, and accreditation; 2. Instruction evaluation purposes; and 3. Making decisions 

on faculty tenure, promotion, pay, and retention.  As you evaluate this course, please be 

thoughtful, thorough, and accurate in completing the evaluation.  Please know that the 

COE faculty is committed to excellence in teaching and continued 

improvement.  Therefore, your response is critical! 

 

In the James I. Perkins College of Education, the course evaluation process has been 

simplified and is completed electronically through MySFA.  Although the instructor will 

be able to view the names of students who complete the survey, all ratings and comments 

are confidential and anonymous, and will not be available to the instructor until after final 

grades are posted. 

 

Examination Windows  Applications must be received at AAFCS by:  

January 1 – January 31  November 1 - December 20  

March 1 – March 31  January 1 - February 20  

May 1 – May 30  March 1 - April 20  

July 1 – July 31  May 1 - June 20  

September 1 – September 31  July 1 - August 20  

November 1 – November 30  September 1 - October 20  

http://www.aafcs.org/CredentialingCenter/achievement.asp
http://www.cte.sfasu.edu/
http://www.ccfcs.org/
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VIII. Student Ethics and Other Policy Information:  

Attendance:  

Student is responsible for scheduling test and review dates in order to complete required 

exams. 

 

Exam Policy:  

Exam dates and time are established by the student and instructor. 

 

Cell phones:  
Cell phones must be turned off and place out of sight during exams. It is considered 

unprofessional and disrespectful to engage in text messaging, internet usage, and/or email 

while in class. Students who habitually violate this policy will be asked to leave.  

 

Students with Disabilities 

To obtain disability related accommodations, alternate formats and/or auxiliary aids, 

students with disabilities must contact the Office of Disability Services (ODS), Human 

Services Building, and Room 325, 468-3004/468-1004 (TDD) as early as possible in the 

semester.  Once verified, ODS will notify the course instructor and outline the 

accommodation and/or auxiliary aids to be provided.  Failure to request services in a 

timely manner may delay your accommodations.  For additional information, go to 

http://www.sfasu.edu/disabiltiyservices/ 

 

Academic Integrity 
Academic integrity is a responsibility of all university faculty and students.  Faculty 

members promote academic integrity in multiple ways including instruction on the 

components of academic honesty, as well as abiding by university policy on penalties for 

cheating and plagiarism. 

 

Definition of Academic Dishonesty 

Academic dishonesty includes both cheating and plagiarism.  Cheating includes but is not 

limited to (1) using or attempting to use unauthorized materials to aid in achieving a 

better grade on a component of a class; (2) the falsification or invention of any 

information, including citations, on an assigned exercise; and/or (3) helping or attempting 

to help another in an act of cheating or plagiarism.  Plagiarism is presenting the words or 

ideas of another person as if they were your own.  Examples of plagiarism are (1) 

submitting an assignment as if it were one’s own work that has been purchased or 

otherwise obtained from an Internet source or another source; and (2) incorporating the 

words or ideas of an author into one’s paper without giving the author due credit. 

 

Please read the complete policy at http://www.sfasu.edu/policies/academic_integrity.asp 

 

Withheld Grades Semester Grades Policy (A-54)  

Ordinarily, at the discretion of the instructor of record and with the approval of the 

academic chair/director, a grade of WH will be assigned only if the student cannot 

complete the course work because of unavoidable circumstances.  Students must 

complete the work within one calendar year from the end of the semester in which they 

http://www.sfasu.edu/policies/academic_integrity.asp
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receive a WH, or the grade automatically becomes and F.  If students register for the 

same course in future terms the WH will automatically become an F and will be counted 

as a repeated course for the purpose of computing the grade point average. 

 

IX. Other Relevant Course Information:  

 

University Policies and Information:  
This class will adhere to all applicable university policies. Students should read and be 

familiar with policies in the General Bulletin. 

 

AAFCS Competencies Met 
Student competencies include:  

Knows and understands historic and current events, public policies, and research 

results and their effect upon the family, community, and work environment. 

Able to describe strategies to anticipate changing employment conditions. 

Able to communicate the impact of continually changing demographics, family 

structure, and technology on career choices. 

Able to apply academic skills in the context of life and work experiences related to 

family and consumer sciences. 

Able to analyze the influence of written, verbal and nonverbal communication skills 

on the success of the home and workplace. 

Able to develop goals and identify resources for meeting the special needs of 

individuals and families across the life span. 

 

AAFCS conducts a national credentialing program for family and consumer sciences 

professionals. The Certified in Family and Consumer Sciences (CFCS) professional 

certification involves three components: specified prerequisites, a standards-based 

examination system, and continuing professional development. The Council for 

Certification (CFC), an autonomous unit within the AAFCS association, is charged with 

assuring the integrity and high standards of its professional certification program. The 

Council is responsible for developing criteria, standards, policies, and procedures that 

govern the national certification program for Family and Consumer Sciences 

professionals.  

 
AAFCS offers standards-based examinations that test the subject matter competence of 

professionals who plan to practice in family and consumer sciences or one of the areas 

within family and consumer sciences. Three examinations are currently offered. They 

are: 

• Family & Consumer Sciences (FCS) – Composite Examination 

• FCS – Human Development & Family Studies (HD&FS) Concentration Examination 

• FCS – Hospitality, Nutrition, & Food Science (HN&FS) Concentration Examination 

 

The AAFCS/CFC national examinations align with the competency standards and the 

structure of educator certification for family and consumer sciences teachers adopted by 

the State Board of Educator Certification (SBEC) in Texas. Consequently, SBEC has 

authorized use of the AAFCS/CFC examination system as the basis for establishing 
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content area competency required for the three family and consumer sciences educator 

certificates available in Texas beginning in 2004. 

Passing one of the AAFCS/CFCS examinations is a requirement for the national 

professional certification in family and consumer sciences, known as Certified in Family 

and Consumer Sciences (CFCS). On the basis of successful performance on one of the 

exams, persons obtaining family and consumer sciences Texas teacher certification will 

have satisfied one of the requirements for obtaining the national CFCS credential. 

Becoming a CFCS, CFCS-HDFS, or CFCS-HNFS provides an important statement to 

others of your commitment to professionalism. 

Earning the right to use the credential designations after your name affirms your 

competence in family and consumer sciences and your commitment to continuing 

professional development. It assures others that you have current knowledge, skills, and 

abilities that enable you to improve the quality and standards of individual and family life 

through education, research, cooperative programs, and public information. See 

www.aafcs.org for more information about achieving 

 

Family & Consumer Sciences (FCS) Standards  

Standard 1 - Integration of Foundations.  

The Family and Consumer Sciences Professional integrates the foundation knowledge 

and skills of family and consumer sciences to prepare students/clients for personal, 

family, community, and career roles.  

Standard 1 Competencies:  

Knowledge: What Family and Consumer Sciences Professionals Know. The entry-level 

Family and Consumer Sciences Professional knows and understands:  

• cultural, economic, and gender influences on families, work, and society;  

• the interrelationships among career decisions and personal/family life, including 

parenting and care giving;  

• historical and current events, public policies, and research results and their effect upon 

the family, community, and work environment; and  

• the management processes, resources, and procedures required for maintaining an 

effective family and consumer sciences program.  

 

Application: What Family and Consumer Sciences Professionals Can Do. The entry-level 

Family and Consumer Sciences Professional is able to:  

• describe effective methods and technologies to secure, maintain, and terminate 

employment;  

• provide opportunities for students/clients to develop and assess leadership and 

teamwork skills that contribute to effectiveness in family, work, and community settings; 

• analyze the impact of career choices on personal lifestyle and income;  

• guide students/clients to set career and educational goals based on personal interest and 

skills; • describe strategies to anticipate and adapt to changing employment conditions;  

• implement Family, Career, and Community Leaders of America (FCCLA) programs 

and projects to promote students/clients’ growth, leadership development, application of 

curriculum knowledge and skills, community service, and career development;  
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• communicate effectively with parents and community members to increase the visibility 

of the family and consumer sciences program to supervise career-connection experiences 

and work-based learning programs;  

• participate in advisory committee activities and industry partnerships;  

use management strategies to supervise and promote the progress of students/clients in 

work-based learning experiences, and coordinate and evaluate school-based and work-

based learning;  

• apply academic skills in the context of life and work experiences related to family and 

consumer sciences; and activities;  

• use multiple viewpoints and perspectives to appraise instructional content and activities;  

• use career-connection experiences, work-based learning, and other real-world 

applications to promote students/clients’ problem-solving skills, management techniques, 

and performance of self-assessments and evaluations;  

• evaluate interests, abilities, and personal priorities related to employment;  

• explore the decision-making process associated with career selection, including 

personal satisfaction and the choice of family-supportive employers;  

• identify, locate, and use resources that assist in educational and career planning;  

• communicate the impact of changing demographics, family structure, and technology 

on career choices;  

• explore how economic factors and personal health affect career selection;  

• analyze the influence of written, verbal, and nonverbal communication skills (e.g., 

conflict resolution, negotiation) on success in the home and workplace;  

• explore workplace policies, benefits, business ethics, and wellness programs (e.g., 

disabilities, substance abuse); and  

• analyze issues and legislation that support individuals, families, and communities.  

 

Standard 2 - Family Studies and Human Services  
The Family and Consumer Sciences Professional understands the areas of personal 

development, relationships, and management of work and family to enhance quality of 

life across the life span, and understands career opportunities in family studies and human 

services.  

Standard 2 Competencies:  

Knowledge: What Family and Consumer Sciences Professionals Know. The entry-level 

Family and Consumer Sciences Professional knows and understands:  

• personal and family development concepts;  

• factors contributing to the development of effective relationships;  

• management tools and strategies for successfully balancing work and family life;  

• societal, cultural, demographic, gender, economic, and environmental issues affecting 

individuals and families across the life span;  

• career and entrepreneurial opportunities in family studies and human services; and  

• societal attitudes about the roles of older adults within a culture.  

 

Application: What Family and Consumer Sciences Professionals Can Do. The entry-level 

Family and Consumer Sciences Professional is able to:  

• analyze factors (e.g., family, health, peers) influencing personal development;  
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• evaluate practices and strategies for meeting personal, physical, emotional, intellectual, 

and social needs of individuals across the life span;  

• analyze the basic functions and responsibilities of effective family members,  

including members of multigenerational families and those in caregiver roles;  

• evaluate factors that strengthen the family and promote wellness;  

• explain the components of successful relationships (e.g., friendship, dating, marriage);  

• evaluate how relationships affect personal and family development across the life span;  

• analyze behaviors, including appropriate responses to peer pressure and authority 

figures, that contribute to satisfying interpersonal relationships across the life span;  

• evaluate communication techniques that enhance interpersonal relationships;  

• analyze the relationship between culture and communication patterns;  

• demonstrate communication techniques that foster effective responses to inappropriate 

behavior;  

• determine management strategies for coping with needs and crises (e.g., emotional, 

health, financial) experienced by individuals and families over the life span;  

• analyze the relationships among decision making, responsibility, independence, and 

quality of life;  

• demonstrate how conflict management strategies are used in community, work, school, 

and family related situations;  

• analyze practices that promote personal and family health and safety;  

• analyze the effects of environment and technology on the workplace, workforce, and 

family;  

• describe the importance of ethical practices and behaviors in providing services for 

individuals across the life span;  

• evaluate individual and family health care options, resources, and services;  

• develop goals and identify resources for meeting the special needs (e.g. social, physical, 

economic) of individuals and families across the life span;  

• assess support services and resources available to families;  

• analyze the effects of an aging population on individuals, family, and society;  

• evaluate the effects of public policy, resource use, and conservation on individual and 

family well being;  

• analyze employment and entrepreneurial opportunities in family studies and human 

services; and  

• determine the transferable skills necessary to function effectively in family, community, 

and wage-earner roles.  

 

Standard 3 - Human Development, Education, and Services.  
The Family and Consumer Sciences Professional understands human growth and 

development,  

parent/guardian/educator roles and responsibilities, and career opportunities in human 

development, education, and services.  

Standard 3 Competencies:  

Knowledge: What Family and Consumer Sciences Professionals Know. The entry-level 

Family and Consumer Sciences Professional knows and understands:  

• physical, social, ethical, emotional, and cognitive development of humans from 

conception through late adulthood;  
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• parent/guardian/educator roles and responsibilities related to human growth and 

development;  

• factors that affect child and adolescent development (e.g., social, cultural, and 

environmental); and  

• entrepreneurship and career opportunities in human development, education, and 

services.  

 

Application: What Family and Consumer Sciences Professionals Can Do. The entry-level 

Family and Consumer Sciences Professional is able to:  

• explain the elements of proper prenatal care and its significance to a child’s 

development and well-being throughout life;  

• analyze the physical, social, emotional, and cognitive development of children and 

adolescents;  

• evaluate activities and strategies for assisting the development of children;  

• analyze the role of play in the development of children and adolescents;  

• analyze factors involved in the decision whether to become a parent, and discuss the 

effects of the decision on individuals, families, and society;  

• evaluate the effects of parenting roles and practices on the development of children and 

adolescents;  

• assess guidance techniques in family, child care, and educational settings;  

• analyze contributing factors, effects, preventions, and interventions related to the abuse 

and neglect of children and adolescents;  

• assess factors and strategies that promote the overall health and well-being of 

individuals in family, childcare, intergenerational, and educational settings;  

• evaluate the effects of public policy on the well-being of children and adolescents in 

families, group care, and educational settings;  

• discuss the effects of technology on child and adolescent development, education, and 

services;  

• analyze employment and entrepreneurial opportunities in child and adolescent 

development, education, and services; and  

• describe management functions, appropriate business practices, legal issues, 

professional responsibilities, and ethics in the operation of quality child care programs.  

 

Standard 4 - Nutrition, Wellness, and Food Science.  

The Family and Consumer Sciences Professional understands the principles of food 

science, food technology, and nutrition and their relationships to growth, development, 

health, and wellness; applies this understanding to support informed decision-making that 

promotes good health; and understands career opportunities in nutrition, wellness, and 

food science.  

Standard 4 Competencies:  

Knowledge: What Family and Consumer Sciences Professionals Know. The entry-level 

Family and Consumer Sciences Professional knows and understands:  

• the functions and sources of nutrients;  

• the role of nutrition in wellness and disease;  

• the relationship of digestion, absorption, and metabolism to optimal health;  

• current nutrition and dietary guidelines for each phase of the life span;  
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• the relationship of activity levels and caloric intake to health and wellness, including 

weight management;  

• employment and entrepreneurial opportunities in nutrition, wellness, and food science 

and technology;  

• standards of quality related to food selection;  

• food preparation and meal management techniques;  

• factors that affect food quality and nutrient retention;  

• the effects of special dietary needs in meal planning;  

• global factors that affect the production, supply, and distribution of food;  

• the effects of technology on food product development, processing, packing, and 

availability;  

• cultural influences on food preferences and decisions; and  

• effects of physical environment (e.g., seasons, availability) on nutritional planning.  

 

Application: What Family and Consumer Sciences Professionals Can Do. The entry-level 

Family and Consumer Sciences Professional is able to:  

• evaluate the effects of public policy on food, nutrition, and health;  

• analyze entrepreneurial opportunities in nutrition, wellness, and food service and 

technology;  

• apply various dietary guidelines in meal planning to meet nutrition and wellness needs 

throughout the life span;  

• evaluate the accuracy, reliability, validity, and use of nutrition and food science 

information and research;  

• evaluate nutrition guides, food labels, and other sources of information related to health 

and wellness;  

• analyze the effects of food choices on health and wellness;  

• describe food-borne illnesses, their causes, and prevention methods;  

• demonstrate appropriate meal management techniques in the selection, purchase, and 

preparation of food;  

• explain safety and sanitation procedures related to food storage, transportation, 

preparation, and service;  

• demonstrate the effects of chemical reactions, temperature, manipulation, and 

environment on food quality and retention of nutrients;  

• assess the effects of diet foods, food additives, and eating disorders on wellness;  

• design strategies that meet the health and nutrition requirements of individuals with 

special needs;  

• evaluate food science and nutrition research data and conclusions for validity and 

reliability;  

• explain the effects of genetically engineered foods on consumers’ health and safety; and  

• evaluate the social, psychological, and cultural aspects of food and dining (e.g., family, 

friends, business).  

 

Standard 5 - Food, Lodging, and Hospitality.  
The Family and Consumer Sciences Professional understands the food, lodging, and 

hospitality industries, and understands career opportunities in the food, lodging, and 

hospitality industries.  
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Standard 5 Competencies:  

Knowledge: What Family and Consumer Sciences Professionals Know. The entry-level 

Family and Consumer Sciences Professional knows and understands:  

• the organizational structure of the food, lodging, and hospitality industries;  

• the relationship of product, preparation, and delivery service to success in the food, 

lodging, and hospitality industries;  

• principles and procedures of health, safety, sanitation, and environmental protection;  

• management functions and structures in food, lodging, and hospitality industries;  

• employment and entrepreneurial opportunities in food, lodging, and hospitality 

industries;  

• the impact of public policy on food, lodging, and hospitality industries;  

• industry standards for food, lodging, and hospitality industries;  

• job-related competencies and skills needed for employment in food, lodging, and 

hospitality industries;  

• the impact of marketing and public relations techniques in food, lodging, and hospitality 

industries; and  

• the role of quality assurance in food, lodging, and hospitality industries.  

 

Application: What Family and Consumer Sciences Professionals Can Do. The entry-level 

Family and Consumer Sciences Professional is able to:  

• demonstrate health, safety, sanitation, and environmental protection procedures used in 

food, lodging, and hospitality industries;  

• demonstrate the use of supplies, tools, equipment, and other technologies used in the 

food, lodging, and hospitality industries;  

• describe legal issues (e.g., customer and employee liability) in food, lodging, and 

hospitality industries;  

• identify new and emerging careers in food, lodging, and hospitality industries;  

• identify industry appropriate communication skills, work ethics, and productive work 

habits (e.g., punctuality, attendance, time management);  

• demonstrate quality food-preparation, presentation, and service skills; 

• demonstrate the various types of table settings and food service techniques in 

residential, commercial, and institutional settings;  

• practice etiquette, food presentation, and table service appropriate for specific 

situations;  

• describe customer and guest service practices;  

• explain key factors in the design, development, and maintenance of industry facilities; 

and  

• explain key responsibilities of employees, supervisors, and managers in food, lodging, 

and hospitality industries.  

 

Standard 6 - Consumer and Resource Management.  
The Family and Consumer Sciences Professional understands consumer practices, 

consumer responsibilities, and resource management processes; how these affect and are 

applied to personal, family, and work life; and career opportunities in consumer and 

resource management.  

Standard 6 Competencies:  
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Knowledge: What Family and Consumer Sciences Professionals Know. The entry-level 

Family and Consumer Sciences Professional knows and understands:  

• resource management (e.g., money, time, energy);  

• the effects of public policy on resource utilization and conservation for consumers, 

families, and the environment;  

• the effects of technology on families, the workplace, and individuals within the U.S. 

economy;  

• issues involved in obtaining and managing income across the life span;  

• strategies and tools for financial planning, including investment and retirement 

planning;  

• techniques for managing the multiple roles of individual, worker, family member, 

community member, and wage earner throughout the life span;  

• issues related to consumer decision making in the marketplace;  

• cultural, demographic, and societal factors that influence family financial decisions;  

• employment and entrepreneurial opportunities in consumer and resource management;  

• the relationship between consumer rights and responsibilities;  

• characteristics of the global economy and their influence on individuals and families 

(e.g., employment opportunities, purchasing decisions); and  

• basic principles of economics (e.g., competition, supply and demand, profit, loss, 

credit).  

 

Application: What Family and Consumer Sciences Professionals Can Do. The entry-level 

Family and Consumer Sciences Professional is able to:  

• integrate principles of effective communication into the management process and the 

decision making process;  

• analyze the use of interpersonal skills in managing community, family, and wage 

earning roles;  

• analyze decision making, goal setting, and resource management practices in multiple 

role situations;  

• create and analyze budgets to satisfy financial objectives;  

• analyze the functions, types, and services of financial institutions and insurance 

companies;  

• compare and contrast sources, types, costs, and limitations of credit;  

• describe the financial planning process and its applications throughout the life span;  

• describe the process of obtaining and allocating income across the life span;  

• describe the free enterprise system and how family spending decisions are affected by 

competition, profit, and supply and demand;  

• describe how the consumer is affected by tax laws;  

• solve consumer problems related to obtaining goods and services; and  

• provide activities for students/clients to research employment and entrepreneurial 

opportunities in consumer and resource management  

 

Standard 7 - Textiles and Apparel.  
The Family and Consumer Sciences Professional understands the design, production, 

marketing, consumption, and maintenance of textile and apparel products, and 

understands career opportunities in the textiles and apparel industries.  
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Standard 7 Competencies:  

Knowledge: What Family and Consumer Sciences Professionals Know. The entry-level 

Family and Consumer Sciences Professional knows and understands:  

• textile and apparel needs of individuals throughout the life span;  

• employment and entrepreneurial opportunities and career preparation requirements for 

textile and apparel industries;  

• the design, production, selection, use, and care of textile and apparel products;  

• the effects of technology on the textile and apparel industries;  

• aesthetic principles used in the visual merchandising of products in the retail 

environment;  

• safe and effective work habits and ethical behaviors for careers in the textile and apparel 

industries;  

• the use of artistic standards and design principles to create and analyze textile and 

apparel products;  

• how design and function of textile and apparel products influence human behaviors and 

lifestyles;  

• textile and apparel production and marketing processes from fiber to consumers;  

• quality clothing construction;  

• the effects of public policy, resource utilization and conservation, and the global 

economy on the production, use, and care of textiles and apparel;  

• textile and apparel product marketing techniques; and  

• cultural and geographical effects on clothing selection decisions.  

 

Application: What Family and Consumer Sciences Professionals Can Do. The entry-level 

Family and Consumer Sciences Professional is able to:  

• demonstrate apparel design, production, fitting, and alteration techniques;  

• demonstrate care, maintenance, and repair of textile and apparel products;  

• demonstrate a variety of techniques, including the elements and principles of design, to 

plan and create apparel products;  

• identify technology and critical thinking skills used to plan, design, produce, evaluate, 

and market apparel and textile products;  

• evaluate clothing construction quality;  

• demonstrate appropriate use and care of equipment, tools, and supplies;  

• advocate for and provide information supporting the safe production, distribution, and 

use of apparel and textile products;  

• analyze employment and entrepreneurial opportunities in textile and apparel industries;  

• identify, select, and demonstrate appropriate uses of textile fibers, fabrics, and finishes;  

• identify new and emerging textile and apparel production, management, and service 

industries;  

• demonstrate consumer decision making skills used in selecting apparel for individuals 

that is appropriate in fit, style, design, cost, and occasion; and  

• analyze the cultural and geographical effects on clothing selection decisions.  
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Standard 8 - Environmental Design.  
The Family and Consumer Sciences Professional understands the design and construction 

of interior and exterior environments, and understands career opportunities in the 

housing, design, furnishings, and equipment management and service industries.  

Standard 8 Competencies:  

Knowledge: What Family and Consumer Sciences Professionals Know. The entry-level 

Family and Consumer Sciences Professional knows and understands:  

• the significance of housing, furnishings, and equipment decisions for individuals and 

families throughout the life cycle;  

• housing choices available to individuals and families throughout the life span;  

• safety issues affecting the design of residential and nonresidential environments;  

• procedures for maintaining housing, furnishings, and equipment;  

• consumer issues and considerations affecting housing, accessories, materials, 

furnishings, and equipment decisions for residential and nonresidential settings;  

• design, construction, and marketing techniques for housing, accessories, furnishings, 

and equipment;  

• the effects of trends and technologies on residential and nonresidential environments, 

equipment, furnishings, and accessories, including floral design;  

• employment and entrepreneurial opportunities in housing, design, furnishings, and 

equipment management and services industries;  

• elements of art and principles of design as related to interior and exterior environments;  

• the effects of public policy, resource utilization, and conservation on interior and 

exterior environments;  

• the influence of cultural, demographic, societal, and environmental factors on 

residential and nonresidential design and construction; and  

• safe and effective work habits and ethical behaviors for careers in housing, furnishings, 

and equipment management and service industries.  

 

Application: What Family and Consumer Sciences Professionals Can Do. The entry-level 

Family and Consumer Sciences Professional is able to:  

• analyze factors (e.g., psychological, economic, social, environmental) affecting housing 

choices;  

• demonstrate effective decision-making skills in relation to housing needs throughout the 

life span;  

• analyze legal and financial aspects of leasing and purchasing housing;  

• apply established guidelines for safe residential and nonresidential environments (e.g., 

local, state, and federal requirements); 

• analyze aspects of public policies (e.g., community planning, zoning) and how they 

affect housing decisions and costs;  

• analyze how site characteristics, architectural style, and quality of construction 

influence housing decisions;  

• select interior finishes, materials, equipment, and furniture for residential and 

nonresidential settings;  

• analyze trends and technologies affecting interior and exterior environments;  

• demonstrate the elements of art and principles of design in floral design;  
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• apply elements of art and principles of design in relation to interior and exterior 

environments;  

• demonstrate skills and procedures for effective planning and utilization of space (e.g., 

scaled floor plans, elevations); and  

• analyze the use and effects of technology related to housing, design, furnishings, and 

equipment  

 


