
COM 355 Syllabus 

COM 355.001: Health Communication  
Spring 2015 

MW 2:30-3:45 PM in FERG 380 
 
Instructor:   E. Spradley, Ph.D.  
Email: espradley@sfasu.edu (email is preferred mode of communication to set 

appointments and ask course related questions) 
Office:    Liberal Arts North 416 
Phone:    468-7095   
Office Hours: MW 8:30-9:00 am, MW 12:30-2:30 pm, and by appointment other days of the 

week 
Teaching Hours: MWF 9:00-9:50, 10-10:50, and 11-11:50 am, MW 2:30-3:45pm 
Department: Languages, Cultures and Communication 
Appointments:  Appointment times are encouraged to discuss grades.  
 
Course Description:  	  
Overview of the field of health communication with attention to analysis and practice of health 
communication relationships and messages. 
 
Text and Course Materials:  
Mattson, M & Gibb Hall, J. (2011). Health as communication nexus. Dubuque, IA: Kendall Hunt. 
*The textbook will be supplemented by book chapters and journal articles posted on D2L. 
 
Program Learning Outcomes:  
(No program learning outcomes are directly assessed in this course at this time.) 

Objective 1—Theory Knowledge: Students majoring in Communication Studies should display 
comprehension of major communication theories. 
Objective 2—Theory Application: Students majoring in Communication Studies will apply the 
major theories in the field to communicate effectively in a variety of settings. 
Objective 3—Research Methods: Students majoring in Communication Studies will be able to use 
and demonstrate understanding of appropriate methodology in critical, humanistic, or social 
scientific paradigms in examining research questions in communication. 
Objective 4—Diversity and Freedom of Expression: Students majoring in Communication Studies 
will be able to recognize the central role of diversity and freedom of expression in a global 
community. 
Objective 5—Constitutive Nature of Communication: Students majoring in Communication 
Studies will be able to demonstrate knowledge of the constitutive nature of communication, which 
includes forces that enable and constrain communication such as technology, ethics, and 
organizational life. 
Objective 6—Higher Order Thinking: Students majoring in Communication Studies will be able 
to demonstrate oral and written competence in logical and critical thinking. 
 

Student Learning Outcomes: 
1. Understand how health is socially constructed. 
2. Understand and critically evaluate the culture of medicine and the biomedical model in 

comparison to biopsychosocial and cultural models. 
3. Understand and critically evaluate how technology, culture, and body politics (i.e. gendered 
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bodies, stigma, etc…) affect such issues as doctor-patient relationships, health information 
seeking, social support, and health promotion. 

4. Apply effective health promotion and generate campaign materials for a site. 
5. Understand how to design communication competency interventions for healthcare providers and 

patients differently to promote collaborative care. 
6. Understand and apply how health narratives function for teller and audience. 

 
Course Requirements:  
This course is comprised of tests, a group health communication campaign project, a reflection paper, a 
health narrative paper and oral presentation, and activities/assignments. 
 
Tests:  Tests are available on D2L as specified on the calendar. 
 Test 1 –150 points 
 Test 2 –150 points 

       TOTAL: 300 points 
 
Health Communication Campaign:  

This course has received grant money to implement field-based learning.  Field-based learning 
permits students to learn by applying what they are learning in the field.  For Health 
Communication, we will be doing field-based learning by developing health communication 
campaigns for specified sites.  Two-three groups will be proposing, strategizing, generating, and 
evaluating health communication campaigns at educational sites in Nacogdoches related to food 
allergies.  Through this project, you will be able to produce a campaign and set of health 
communication skills that will build your portfolio and assist career development.  While we spend 
portions of class time on this project, the following information outlines the graded segments of this 
field-based learning project. 

 Written Work 
1) Meeting Minute Log (50 points) 

Forms will be provided by your instructor and retained in a group binder.  Each time your group 
meets whether in or out of class, your group will need to complete the form.  The form is 
designed to give you a record of group communication and designated tasks with assigned 
completion dates.  Additionally, the forms will permit your instructor to evaluate ongoing group 
activities and individual member’s contributions. 

2) Campaign Proposal with Timeline (25 points) 
The campaign proposal with timeline is an early written document that explains the target health 
behaviors/attitudes, the target audience(s), the campaign goals, the methods of formative 
research, and campaign development/implementation including message and media 
development, pretesting messages, campaign implementation, post-tests.  A timeline should 
accompany the proposal to clarify when the group will complete tasks.  The timeline should also 
include due dates on the course syllabus.  To assist with this, your instructor will provide you 
with a template for this assignment. 

3) Campaign Materials (25 points) 
Grant money has been allocated to design and produce campaign visuals including posters, 
brochures, and flyers.  While the group can and should propose and produce other campaign 
materials (e.g. a T-shirt, children’s book, play, policy proposal, etc…), the SFA Graphics Shop is 
working with us to design print-based campaign materials, and they will be printing paper-based 
materials for the projects so that the campaign can be implemented.  The group’s collaboration 
with the SFA Graphics Shop and the final products of the campaign will be assessed based on 
accuracy of information, coherency of campaign design, and quality. 
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4) Final Campaign Written Paper (100 points) 
The final campaign written paper is a paper with the following sections: cover page, executive 
summary, campaign goals, identified target health behavior/attitude, identified target 
audience(s), formative research methods and results, explanation/justification of message and 
media strategies, samples of each campaign material, explanation of implementation, evaluation 
of campaign, and summary.  The paper should be in APA style.  Prior to submitting the paper to 
your instructor, your group must have the AARC Writing Desk (face-to-face) or online proof 
read the paper for grammar, punctuation, spelling, and complete/run-on sentences. The paper 
will be bound by the SFA Graphics Shop (2-3 copies per group) so that the site, instructor, and 
group may each retain a copy.  The cost of binding will be covered by the grant.  With the final 
campaign written paper, each group member will complete a form that requires reflection on 
personal contributions to the group and the overall group dynamics/contributions.  If an 
individual rates unsatisfactory on group level contributions, that individual must meet 
individually with the instructor and may receive up to a 50% deduction from all group grades on 
the health communication campaign. 

 Oral Presentations: 
1) Campaign Proposal Presentation (50 points) 

Before implementing the campaign or printing any of the campaign materials, there will be oral 
presentations with visual aids of the campaign materials so that groups may receive feedback 
from peers, the instructor, and external experts.  This presentation is intrinsically linked to a 
process of feedback that is to be applied to editing to ensure high quality final campaigns.  This 
is a formal presentation made in class with expectations of business attire, professionalism, 
rehearsed presentations, and high quality visuals. 

2) Final Campaign Presentation (50 points) 
After designing, implementing, and evaluating the campaign, a final presentation will be made in 
class with a visual aid to explain the full scope of the campaign and the results of its 
effectiveness.  This is a formal presentation made in class with expectations of business attire, 
professionalism, rehearsed presentations, and high quality visuals. 

 
      TOTAL: 300 points 

 
Reflection Paper:  

The reflection paper is submitted after the field-based learning is completed.  Students will evaluate 
what they have learned about health communication, group dynamics, and cooperative relationships 
with sites.  Additionally, students should reflect on what went well, what could be improved upon, 
and how the experience may be valuable them personally, civically, and/or professionally.  The 
reflection paper should be formatted in APA style, 3 complete pages in length, and submitted as a 
.doc, .docx, .rtf, or .pdf to the Dropbox.  Prior to submitting to the D2L Dropbox, you should have 
the AARC Writing Desk proof read your work. 

       TOTAL: 100 points 
 

 
Health Narrative Analysis Presentation and Paper:  

While most of us will not be health providers, in the sense of medical practitioners, we all 
experience health, health risks, and illness either personally or in our interpersonal networks.  This 
written and oral assignment is about a particular health narrative and uses readings and course 
content to analyze that narrative.  It is recommended that you write out your narrative, and then, you 
go through course content in the textbook, additional readings, and lecture materials to identify 
concepts that you can relate to and expound upon as they are brought up in the narrative.  There are 
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three major parts to this paper: 1) the written health narrative, 2) the analysis of the health 
narrative using course content and readings (cite sources in APA style), and 3) the description 
of best practices stemming from lessons learned that would enable you to better communicate 
in the future.  To ensure that the paper is well-written, check off to make sure you have done the 
following: a) cover page in APA style, b) introductory paragraph, c) health narrative section, d) 
analysis section with citations, e) best practices section, f) concluding paragraph, and g) reference 
page (use at least 5 published sources from the class and/or health communication journal articles).  
The paper will be 4-5 complete pages in length (not counting the cover page), formatted in APA 
style, and address the aforementioned sections.  Prior to submitting your paper to the D2L Dropbox 
as a .doc, .docx, .rtf, or .pdf, you should have the AARC Writing Desk proof read your work.  The 
presentation is a 4-6 minute semi-formal presentation to the class. 

      TOTAL: 100 points 
 

Health Communication Class Activities & Assignments:  
During the course, you will be given activities and assignments to complete either for the next class 
or on D2L.  These activities and assignments are to broaden the scope of your knowledge over 
course content and to engage class discussion.  You must be present in class to receive instructions 
for some of these assignments. 

      TOTAL: 200 points 
 
Course Calendar:  
Use the course calendar to see when daily readings, speeches, assignments, and exams are scheduled. 
Calendars are subject to change based on student learning progress and unforeseen occurrences. In the 
event the calendar changes, announcements will be posted on D2L and in class. 
 

Date Daily Discussion, Lectures, Readings, and/or Assignments 
Week 1: 
1/19 

MLK Holiday; no class  

1/21 Course Introduction  
Chapter 1: Health Communication 
Activity/Assignment 1 

Week 2: 
1/26 

Chapter 1: Continued 
Chapter 2: Ethics 

1/28 Chapter 3: Theories in Health Communication 
Week 3: 
2/2 

Chapter 3: Continued 
Activity/Assignment 2 

2/4 Chapter 7: Health Campaign Theories 
Week 4: 
2/9 

Chapter 7: Continued 
Activity/Assignment 3 

2/11 Chapter 8: Health Campaign Practices 
Week 5: 
2/16 

Health campaign binders distributed to assigned goups 
First In-Class Group Meeting (delegate initial data collection) 

2/18 Chapter 8: Continued  
Chapter 9: Risk and Crisis Communication 
Activity/Assignment 4 

Week 6: 
2/23 

Second In-Class Group Meeting (begin proposal with timeline) 

2/25 Chapter 10: Entertainment Education 
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Third In-Class Group Meeting (complete proposal with timeline) 
Week 7: 
3/2 

Chapter 11: Media 
Health Communication Campaign Proposals with Timeline 

3/4 Review/Summary of Chapters 1, 2, 3, 7, 8, 9, 10, and 11 
Fourth In-Class Group Meeting (delegate responsibilities, 
brainstorm message strategies and media for various target 
audiences, set design meeting with SFA Graphics Shop) 

3/4-3/8 Exam 1 Available (It is your responsibility to log on to D2L and 
complete the exam in the time period allotted) 

Week 8: 
3/9 

Chapter 4: Patient-Provider Context and Micro & Macro Influences, 
Patient-Centeredness, Patient Rights 

3/11 Release time for site visits and campaign development 
3/18-3/22 Spring Break Holiday 
Week 9: 
3/23 

Chapter 5: Provider Interaction and Perspective 

3/25 Narrative Medicine and Health Narratives 
Week 10: 
3/30 

Health Communication Campaign Proposal Presentations 

4/1 Chapter 6: Social Support 
Week 11: 
4/6 

Easter Holiday 

4/8 Release time for Site Visit to Implement Campaign 
Week 12: 
4/13 

Release time for Site Visit to Collect Post-test Data 
Activity/Assignment 5 

4/15 Release time for Site Visit to Collect Post-test Data  
Week 13: 
4/20 

Release time for group finalization of paper and presentation 
rehearsal 
Final Health Communication Campaign Written Papers Due on 
D2L by 11 PM (one member of group submit group paper; each 
group member submit Form reflecting on individual and group 
contributions) 

4/22 Final Health Communication Campaign Presentation 
Week 14: 
4/27 

Chapter 12: E-Health  
Reflection Papers due on D2L by 11 PM 

4/29 Health Communication Topics Day 
 

Week 15: 
5/4 

Health Narrative Presentations and Papers Due in Class 

5/6 CAT in class 
Week 16: 
5/9-5/13 

Exam 2 Available (It is your responsibility to log on to D2L and 
to complete the exam in the allotted time.) 

 
Important Dates 
• Last Day to Register: 3/23 
• Twelfth Class Day: 2/4 
• Mid-semester: 3/11 

• Last Day to Drop or Withdraw without WP 
or WF: 3/25 

• Last Day to Withdraw from the University: 
4/28 
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Grading Policy:  
Grades will be determined by: Tests, the group Health Communication Campaign, a Reflection paper, a 
Health Narrative Analysis Presentation and Paper, and Activities/Assignments.  Students may earn up to 
1000 points total. Point totals are final.  No grades will be “bumped.”  The following indicates which 
letter grades correspond to earned points: 
 
 1000 – 900 points  A 
 899 – 800 points  B 
 799 – 700 points  C 

 699 – 600 points  D 
 599 and less  F 

 
Attendance Policy: 
Students are expected to: 

• Attend and participate in each class meeting, 
• Arrive to class prior to class beginning, 
• Sign the roll sheet or be checked off in roll call (no signature/check = absence), 
• Be physically and intellectually prepared to listen to and discuss the course content (read 

assigned chapters from the textbook), 
• Demonstrate respect for the instructor and classmates, 
• Take notes, and 
• Turn in all coursework either early or on time. 

Absence 
• An absence is indicated by a lack of signature by the student’s name on a roll sheet, or a lack of 

an instructor’s mark by the student’s name on a roll sheet that signifies the student was present 
for class.   

• If a student misses more than 15 minutes of a class, the student is marked absent. 
• If a student falsifies the attendance record, the student receives an absence for the day in which 

the record was falsified and possible disciplinary action.  Examples of falsifying records include: 
signing in and leaving class or having a friend sign in for you. 

• If a student is texting, surfing the web, or sleeping during class, the student is marked absent. 
Overall Absences: If a student misses 25% of the class (lecture and lab combined) regardless of 
excused/unexcused absence status, the result will be an F in the course.   
Absence Penalties 
On the 4th absence (excused or unexcused), students will be penalized by having 5% deducted from their 
final course average.  On the 5th absence, 10% is deducted from their final course average.  On the 6th 
absence, 15% is deducted from their final course average.  On the 7th absence, 20% is deducted from 
their final course average.  An absence is an absence. 
Make Up Work 
No late work is acceptable.  Deadlines for coursework are posted in advance, and it is the responsibility 
of each student to complete his/her work and submit it either early or on time.  The University 
recognizes three types of documented excuses that may permit a student to make up work: 1) University 
Sponsored Event, 2) unavoidable emergency, and 3) personal illness.  Your instructor will not hear or 
recognize oral excuses for missed course material.  Your instructor is the exclusive decision maker on 
approving or denying an excused absence request in order to make up work in the class.  Acceptable 
documentation includes: doctor/medical paperwork, written acknowledgement of participation in a 
university sponsored event, notification disseminated from the Judicial Office, and family emergency 
records.  Acceptable documentation of an absence to make up coursework must be turned into the 
professor within one week of returning to class.  No exceptions will be made. 
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Academic Integrity (A-9.1) 
Academic integrity is a responsibility of all university faculty and students. Faculty members promote 
academic integrity in multiple ways including instruction on the components of academic honesty, as 
well as abiding by university policy on penalties for cheating and plagiarism.  
 
Definition of Academic Dishonesty 
Academic dishonesty includes both cheating and plagiarism. Cheating includes but is not limited to (1) 
using or attempting to use unauthorized materials to aid in achieving a better grade on a component of a 
class; (2) the falsification or invention of any information, including citations, on an assigned exercise; 
and/or (3) helping or attempting to help another in an act of cheating or plagiarism. Plagiarism is 
presenting the words or ideas of another person as if they were your own. Examples of plagiarism are 
(1) submitting an assignment as if it were one's own work when, in fact, it is at least partly the work of 
another; (2) submitting a work that has been purchased or otherwise obtained from an Internet source or 
another source; and (3) incorporating the words or ideas of an author into one's paper without giving the 
author due credit. 
 
Please read the complete policy at http://www.sfasu.edu/policies/academic_integrity.asp 
 
Grade Withheld Policy (Semester Grades A-54) 
http://www.sfasu.edu/policies/semester_grds.asp 
II. Withheld Grades   
Ordinarily, at the discretion of the instructor of record and with the approval of the academic 
chair/director, a grade of WH will be assigned only if the student cannot complete the course work 
because of unavoidable circumstances. Students must complete the work within one calendar year from 
the end of the semester in which they receive a WH, or the grade automatically becomes an F. If 
students register for the same course in future terms the WH will automatically become an F and will be 
counted as a repeated course for the purpose of computing the grade point average. 
 
Students with Disabilities:   
To obtain disability related accommodations, alternate formats and/or auxiliary aids, students with 
disabilities must contact the Office of Disability Services (ODS), Human Services Building, and Room 
325, 468-3004 / 468-1004 (TDD) as early as possible in the semester.  Once verified, ODS will notify 
the course instructor and outline the accommodation and/or auxiliary aids to be provided.  Failure to 
request services in a timely manner may delay your accommodations. For additional information, go to 
http://www.sfasu.edu/disabilityservices/. 
 
 
Acceptable Student Behavior:  
Classroom behavior should not interfere with the instructor’s ability to conduct the class or the ability of 
other students to learn from the instructional program (see the Student Conduct Code, policy D-
34.1). Unacceptable or disruptive behavior will not be tolerated. Students who disrupt the learning 
environment may be asked to leave class and may be subject to judicial, academic or other penalties. 
This prohibition applies to all instructional forums, including electronic, classroom, labs, discussion 
groups, field trips, etc. The instructor shall have full discretion over what behavior is 
appropriate/inappropriate in the classroom. Students who do not attend class regularly or who perform 
poorly on class projects/exams may be referred to the Early Alert Program.  This program provides 
students with recommendations for resources or other assistance that is available to help SFA students 
succeed. 
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*Unprofessional behavior includes but is not limited to talking while instructor/speaker is presenting, 
texting during presentations, sleeping during class, and using abusive, profane language/gestures. 
 
Electronic devices: 
Electronic devices are welcomed in the classroom when used to take notes, facilitate group work, and 
advance the educational goals set for the course content and pedagogy.  However, the misuse of 
electronic devices will be with consequence.  If a student text during class or attend to anything other 
than COM 355 course materials on an electronic device, the student in question will receive an absence 
for the day.  If the behavior persists, the student will be asked to leave the class for the day.  If the 
behavior continues to persist after this point, the student will be referred for disciplinary action. 
 
 
 


